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Overview 

1.  Research Questions, Design and Methodology 
2.  Survey Results 
3.  Expanded Uses of Survey Instrument 

 



Research Questions 

●  What Editorial services are of interest to our faculty editors? 
●  What technical infrastructure is appreciated by our faculty editors? 
●  How do we insinuate ourselves into editorial support on campus? 



Literature Review and Previous Surveys 

Previous faculty needs assessments have evaluated: 
●  Areas of concern with current publishing trends and practices 
●  Opinions about quality and efficiency of editorial and peer-review 

processes 
●  Knowledge of and/or comfort with different dissemination models and 

levels of openness 
●  Attitudes and practices related to publication agreements, copyright 

transfer, and rights management 



Design and Methods 
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Design and Methods 

Survey Sections: 

●  Demographics and Editorial Experience 
●  Perceived importance of publishing platforms and services 
●  Open Access 



Selecting Our Sample 

●  Original plan: FEAS reports 
○  Faculty Expertise and Advancement System = repository of CV data 

●  All editorial duties - monograph, journal, board, reviewer, guest, 
textbook... 

●  Export -> clean data -> mail merge -> done 
●  Wide distribution = lots of data 



Unexpected Bumps 

●  University Communications: mass distribution queue 
●  Limit = 400 
●  Internal considerations: 

○  Distribution date: finals/holiday break 
○  Internship end-date 
○  Staff capacity 



Rewind: Selecting Our Sample  

●  *New plan*: FEAS reports 
○  Faculty Expertise and Advancement System = repository of CV data 

●  Book Editor (monograph), Editorial Board, Journal Editor. 
●  Export -> clean data -> personal contacts -> limited selection -> 

done(?) 
●  Yes distribution = some data 

 



Survey Results 



Respondent profile 

●  45 respondents 
○  2/3rds tenured 
○  Over half from Arts & Sciences, Education, and Fine Arts 
○  2/3rds with 3-10 years experience; 4/10 between 5-10 years. 
○  95% were journal editors; only 5% monographs 

 



Editorial Experience: Publisher Type 

Have direct experience 
working with 

 

Am familiar but have no 
direct experience 
working with 

 

Am unfamiliar with and 
no direct experience 
working with 



Most Important Services: 
-  Coordination of Peer Review 
-  Abstracting/Indexing 
-  Copyediting 
-  Author Rights Management 

Less Important Services: 
-  Graphic Design 
-  Format Conversion 
-  Print-on-Demand 

Importance of Publishing Services 



Importance of Publishing Platform Features 







Knowledge of forms of scholarly dissemination 

●  Have familiarity with and direct experience utilizing: 
○  Open Access Journals (≈ 51%) 
○  Blogs/wikis/departmental Websites (≈ 44%) 
○  Open Access Institutional Repositories (≈ 33%) 

●  Unaware of: 
○  Pre-print Servers (≈ 49%) 
○  Open Access Funder Repositories (≈ 38%) 
○  Open Access Disciplinary Repositories (≈ 33%) 

 









Survey data available at: 
https://tinyurl.com/ask-the-editors-data  



Expanded Uses 



How this was about marketing 

●  Encouraged faculty to think about the library in conjunction with 

publishing 

●  Reach out to old collaborators 

●  Advertise Open Access Policy 





Expanded Uses: Marketing of library services 

●  Identify areas of publishing strengths 

●  Promote existing and forthcoming services and events 

●  Center the Libraries as publishing resource 



Expanded Uses: Strategic Planning 

●  Strategic direction for developing library publishing services 
○  Increase outreach for IR and journal services 
○  Create student positions for journal management and design 
○  Work with vendors 

 
●  Preferences for features and services informed platform selection 

 

 



Expanded Uses: Forums and Events 

●  Survey respondents could include emails for follow-
ups 

●  Distribution list as an opportunity to take stock of 
existing and potential partners 

Re-used distribution list for Editor’s Forum invites 

Editor’s Forum discussion led to future events 

 



Expanded Uses: Publishing Projects 
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